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Digitally Enabﬁ\d Tourism Sector Response
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Tourism’s Growth Journey up to 2019
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Opinions changing and the world is evolving... and fast...
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And then this arrived... . 0

COVID-19 - Impact upon Northern Ireland

2020 potential impact 2020 potential

on activity tourism jobs fost Qutcome Probebaty

Scenario

A Return to pre-COVID-19 levels 2
. . 70) /5
1 31% 13,700 by the end of 2021 4
Return to pre-COVID-19 levels
by the end of 2022
Will not return to 2019 levels

3 “45% 20,200 by the end of 2022 3/5

2 -39% 17,300
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* Digital capability, productivity ar
* Innovation & thought leadership
* Data, data, data
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Intelligent Tourism
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Data Collection Location Nationality Budgetary Spend Preferences
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TourismNI
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So What (...are we trying to do differently)?

Business outcome focussed

Developing resilience :
Digital champions embeddedin our busmess and across the industry
Agile mindset , ' '

Data driven decnsmn maklng

Data literacy
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u for your time

Dave Vincent .~ . :
Chief Digital:@fficer, Tourism*Northern Iréland

E: d.vincent@tourismni.com
M: +44 799 000 2005 :



mailto:d.vincent@tourismni.com

