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Digitally Enabled Tourism Sector Response

Tourism’s Growth Journey up to 2019

NI2012 
Global 
Marketing 
Campaign

MTV Europe
Music Awards

Giant’s Causeway 
Visitor Centre opens

Titanic 
Belfast
opens

Belfast has 
the highest 
hotel 
occupancy 
rate outside 
of London

World Police & 
Fire Games

BBC Sports 
Personality 
of the Year

Titanic Belfast 
named 
‘World’s 
Leading Visitor 
Attraction’

£30m 
extension to 
Belfast 
Waterfront 
Conference 
Centre opens

One million people 
visit Giant’s Causeway

Titanic Belfast 
welcomes record 
5,000 visitors in one 
day

A record 
55,000 
conference 
visitors, a 
17% increase 
on previous 
year

Belfast and 
Causeway 
Coast, number 
one region to 
visit in 2018

Belfast 
named ‘Rising 
Star’ for 
Hotel 
Investment

117 cruise 
ships to the 
City

Northern Ireland 
hosts The Open
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Opinions changing and the world is evolving… and fast…

…And Closer to Home
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COVID-19 – Impact upon Northern Ireland
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Digital Priorities

• Digital capability, productivity and resilience
• Innovation & thought leadership
• Data, data, data
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Digitally Re-imagining Experiences 
& Visitor Information
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So What (…are we trying to do differently)?

• Business outcome focussed
• Developing resilience
• Digital champions embedded in our business and across the industry
• Agile mindset
• Data driven decision making
• Data literacy
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Thankyou for your time

Dave Vincent
Chief Digital Officer, Tourism Northern Ireland
E: d.vincent@tourismni.com
M: +44 799 000 2005
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